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DETAILED ACTION 

1. The following is a final office action upon examination of application number 
09/826,786. Claims 1-7, 9, 10, 12-31 are pending and have been examined on the merits 
discussed below. 

Response to Arguments 

2. Applicant's arguments with respect to claims 1-7, 9, 10 and 12-30 have been considered 
but are moot in view of the new ground(s) of rejection. 

3. Previous rejections of claims 1 and 17 under 35 USC 112, have been withdrawn in 
response to claim amendments. 

Claim Rejections - 35 USC §103 

4. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art are 
such that the subject matter as a whole would have been obvious at the time the invention was made to a person 
having ordinary skill in the art to which said subject matter pertains. Patentability shall not be negatived by the 
manner in which the invention was made. 

5. Claims 1-7, 9, 10, 12-31 rejected under 35 U.S.C. 103(a) as being anticipated by Matyas, 
US 6,102,287, in view of West et al, US 6,175,833. 

As per claim 1, Matyas teaches establishing communication between a client and a 
survey collector having previously collected survey results (column 19, lines 4-15 - buyer 
requests URL for HTML page from evaluator); receiving by the survey collector a request from 
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the client for the previously collected survey results (column 19, lines 4-15 - the buyer clicks on 
the hyper-link to request product evaluation information); providing the client with a survey 
questionnaire from the survey collector (column 19, lines 37-60 - the buyer clicks on the survey 
link to receive the survey questionnaire over the internet ); receiving by the survey collector from 
the client a survey response to the survey questionnaire (column 19, lines 55-60 - the buyer 
answers the questions in the survey questionnaire); but does not explicitly teach providing access 
to the previously collected survey results to the client only if the survey collector receives a 
response to the survey questionnaire from the client; and rejecting the client's request for the 
survey results if a response to the survey questionnaire is not received from the client. West et al 
teaches presenting survey results to a reader only after the reader has submitted a vote in the 
survey. Inherently in West et al's system, if the reader does not submit a vote, survey results are 
not presented. It would have been obvious to one of ordinary skill at the time of the invention to 
modify Matyas so that survey results are only presented once a user inputs survey opinion as a 
way to build a database of survey results. This would ensure the database is updated with new 
opinions as each reader/customer requests survey results. 

As per claim 2, Matyas teaches establishing communication is done via the Internet 
(figure 8 and column 18, lines 36-41). 

As per claim 3, Matyas teaches relating the survey questionnaire by subject matter to the 
previously collected survey results (column 19, lines 4-54 - the survey questionnaires along with 
the collected survey results are all related in that they are all directed to product evaluation). 

As per claim 4, Matyas teaches the request for previously collected survey results and the 
survey questionnaire are related to automotive vehicles (column 19, lines 4-60 - the buyer clicks 
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on a product of interest; a buyer requests a survey that permits the buyer to fill in the survey 
questionnaire for the purchased product, which inherently could be any purchased product 
including an automotive vehicle). 

As per claim 5, Matyas teaches providing the client with the survey questionnaire 
includes requesting the identifying indicia from the client (column 15, lines 54-67 and column 
16, lines 1-50 - verification that the product was purchased takes place to ensure responses 
originate from buyer). 

As per claim 6, Matyas teaches identifying indicia (column 3, lines 25-35 - the buyer 
generates and authentication code to include with the survey information; the evaluator verifies 
the purchase transaction using the authentication code), but does not explicitly teach the indicia 
is a product identification number. It would have been obvious to one of ordinary skill in the art 
to correlate the authentication code of Matyas to the actual product by including the product 
identification number as the authentication code for purposes of verifying the purchase of the 
product. 

As per claim 7, Matyas teaches identifying indicia (column 3, lines 25-35 - the buyer 
generates and authentication code to include with the survey information; the evaluator verifies 
the purchase transaction using the authentication code), but does not explicitly teach the indicia 
is a VIN number. It would have been obvious to one of ordinary skill in the art to correlate the 
authentication code of Matyas to the actual product or vehicle purchased by including the VIN 
number as the authentication code for purposes of verifying the purchase of the vehicle. 

As per claim 9, Matyas teaches receiving by the survey collector identifying indicia from 
the client (column 17, lines 1-29 - buyer identification is received); and correlating the 
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identifying indicia with a database to determine if a relationship exists between the identifying 
indicia and the subject matter of the survey questionnaire (column 17, lines 1-29 - an OK/fail 
code is generated which indicates whether the buyer with the specific identification purchased a 
specific product whose name or identifier is given by ID_Product). 

As per claim 10, Matyas teaches receiving by the survey collector identifying indicia 
from the client (column 17, lines 1-29 - buyer identification is received); and correlating the 
identifying indicia with a database to determine determining if a relationship exists between the 
identifying indicia and the client (column 17, lines 1-29 - an OK/fail code is generated which 
indicates whether the buyer with the specific identification purchased a specific product whose 
name or identifier is given by ID_Product). 

As per claim 12, Matyas teaches the previously collected survey results include a 
composite survey response (column 19, lines 4-15 - collected survey results include survey 
responses for many products). 

As per claim 13, Matyas teaches the composite survey response is unrelated to the survey 
questionnaire (column 19, lines 4-15 - collected survey results include survey responses for 
many products - inherently the requested survey results are unrelated to the survey questionnaire 
if the user submits survey questionnaire for one product, but requests survey results for another 
product). 

As per claim 14, Matyas teaches the composite survey response is generally related to the 
survey questionnaire (column 19, lines 4-15 - collected survey results include survey responses 
for many products - inherently the requested survey results are generally related to the survey 
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questionnaire if the user submits survey questionnaire for one product, and requests survey 
results for another closely related product). 

As per claim 15, Matyas teaches the client is denied access to the previously collected 
survey results if no relationship is found between the indicia and the client (column 8, lines 50- 
67 - registration is needed to access the system, if registration is denied, one cannot access 
survey results or anything associated with the system). 

As per claim 16, Matyas teaches assimilating the survey response into a composite survey 
response (column 19, lines 29-54 - each survey response is received by the system and stored as 
a response). 

As per claim 1 7, Matyas teaches a survey questionnaire system which electronically 
forwards a survey questionnaire on a product to a requesting client (column 19, lines 37-60 - the 
buyer clicks on the survey link to receive the survey questionnaire over the internet); a product 
ownership verification system which uses information provided by the client to determine 
ownership by the client of the product which is the subject of the survey questionnaire (column 
3, lines 25-35 - the buyer generates an authentication code to include with the survey 
information; the evaluator verifies the purchase transaction using the authentication code); but 
does not explicitly teach providing access to the previously collected survey results to the client 
only if the survey collector receives a response to the survey questionnaire from the client; and 
rejecting the client's request for the survey results if a response to the survey questionnaire is not 
received from the client. West et al teaches presenting survey results to a reader only after the 
reader has submitted a vote in the survey. Inherently in West et al's system, if the reader does 
not submit a vote, survey results are not presented. It would have been obvious to one of 
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ordinary skill at the time of the invention to modify Matyas so that survey results are only 
presented once a user inputs survey opinion as a way to build a database of survey results. This 
would ensure the database is updated with new opinions as each reader/customer requests survey 
results. 

As per claim 18, Matyas teaches verification utilizes a database to correlate the 
information provided by the client with ownership of the product by the client (column 3, lines 
25-35 - the buyer generates and authentication code to include with the survey information; the 
evaluator verifies the purchase transaction using the authentication code) 

As per claim 19, Matyas teaches the verification system utilizes a database publicly 
accessible via the internet (column 16, lines 46-67 - an internet access provider is used to verify 
purchase). 

As per claim 20, Matyas teaches the verification system utilizes a subscription based 
database accessible via the internet (column 16, lines 46-67 - an internet access provider is used 
to verify purchase - inherently subscription based since all internet access is paid for). 

As per claim 21, Matyas teaches identifying indicia (column 3, lines 25-35 - the buyer 
generates and authentication code to include with the survey information; the evaluator verifies 
the purchase transaction using the authentication code), but does not explicitly teach the indicia 
is a VIN number. It would have been obvious to one of ordinary skill in the art to correlate the 
authentication code of Matyas to the actual product or vehicle purchased by including the VIN 
number as the authentication code for purposes of verifying the purchase of the vehicle. 

As per claim 22, Matyas teaches the verification system grants access to the survey 
results system upon verifying ownership of the product by the client (column 19, lines 4-15 - the 



Application/Control Number: 09/826,786 Page 8 

Art Unit: 3623 

buyer clicks on the hyper-link to request product evaluation information - inherently only survey 
information that has previously gone through the ownership verification system is forwarded). 

As per claim 23, Matyas teaches the verification system denies access to the survey 
results system upon inability to verify ownership of the product by the client (column 19, lines 4- 
15 - the buyer clicks on the hyper-link to request product evaluation information - inherently 
only survey information that has previously gone through the ownership verification system is 
forwarded 

As per claim 24, Matyas does not explicitly teach a client entered into a drawing upon 
completion of a survey questionnaire. However it is old and well known in the art of surveys 
and incentives to enter a person into a prize drawing after completion of a survey as a way to 
entice people to complete surveys. By offering to enter a person in a prize drawing the 
distributor of the survey can increase the number of people who fill out the survey. 

As per claim 25, Matyas does not explicitly teach one of a monetary payoff of a loan 
taken out by the client to purchase the product; a monetary payoff of a specified number of loan 
or lease payments by the client to acquire the product; and a fixed monetary amount. However it 
is old and well known in the art of surveys and incentives to offer a monetary award to those 
who complete a survey. By offering to enter a person in a drawing for a monetary award, the 
distributor of the survey can increase the number of people who fill out the survey. 

As per claim 26, Matyas teaches the survey questionnaire system includes software 
adapted to forward a survey questionnaire to be completed and electronically returned to the 
survey questionnaire system (column 3, lines 60-64 - software implementation of the survey 
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process; column 19, lines 37-60 - the buyer clicks on the survey link to receive the survey 
questionnaire over the internet). 

As per claim 27, Matyas teaches updating a survey answers database upon completion 
and return of the survey questionnaire by the client (column 22, line 49 - column 23, line 2 - the 
product evaluation information is updated upon receiving additional survey responses). 

As per claim 28, Matyas teaches a client registration system including software which 
manages data regarding clients previously utilizing the sytem and including a registered member 
database (column 10, lines 43-53 - a buyer can use the system only after registration wherein 
they buyer can then continue to use the system using the registration information). 

As per claim 29, Matyas teaches the survey questionnaire relates to product. An 
automotive vehicle is inherently included since a vehicle is a product that is purchased. 

As per claim 30, Matyas teaches the requested survey results relates to products (column 
19, lines 4-15 - the buyer can request to view product evaluation information compiled from 
other survey responses). An automotive vehicle is inherently included since a vehicle is a 
product that is purchased. 

As per claim 31, Matyas teaches receiving by the survey collector identifying indicia 
from the client (column 3, lines 25-35; column 17, lines 1-35); correlating the identifying indicia 
with a database to determine if the client is a registered member (column 17, lines 1-29); and 
providing access to the previously collected survey results only if the client is also a registered 
member (column 10, lines 43-52 - one can only use the system after registering his public key). 



Conclusion 
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6. Applicant's amendment necessitated the new ground(s) of rejection presented in this 
Office action. Accordingly, THIS ACTION IS MADE FINAL. See MPEP § 706.07(a). 
Applicant is reminded of the extension of time policy as set forth in 37 CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within TWO 
MONTHS of the mailing date of this final action and the advisory action is not mailed until after 
the end of the THREE-MONTH shortened statutory period, then the shortened statutory period 
will expire on the date the advisory action is mailed, and any extension fee pursuant to 37 
CFR 1 .136(a) will be calculated from the mailing date of the advisory action. In no event, 
however, will the statutory period for reply expire later than SIX MONTHS from the date of this 
final action. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Johnna R. Loftis whose telephone number is 571-272-6736. The 
examiner can normally be reached on M-F 8am-4:30pm. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Tariq Hafiz can be reached on 571-272-6729. The fax phone number for the 
organization where this application or proceeding is assigned is 571-273-8300. 
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Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more information about the PAIR 
system, see http://pair-direct.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). If you would 
like assistance from a USPTO Customer Service Representative or access to the automated 
information system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 





